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1  Destination Management Organization
2  Experience Environment
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M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1 (Constant) 2.048 .169 12.138 .000

attractiveness .414 .043 .529 9.629 .000

a Dependent Variable: resource

:۳   (
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  p-value       .     

  ،(۰/۰۱۸ < ۰/۰۵)       

            

           

 .   ۰/۰۶۵    

      :۳  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1 (Constant) 3.092 .116 26.686 .000

competition .065 .027 .153 2.389 .018

a Dependent Variable: support

         ۴ ــ  
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   p-value       .   ،

  ،(۰/۰۰۰  < ۰/۰۵)        
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.   ۰/۴۹۷   

     :۴  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1 (Constant) 1.430 .214 6.690 .000

attractiveness .497 .054 .509 9.139 .000

a Dependent Variable: support

 3  Supporting Services
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          ،(۰/۰۴۴
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 .  ۰/۰۴۴

          : ۱  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1
(Constant) 3.469 .093 37.261 .000

competition .044 .022 .130 2.028 .044

a Dependent Variable: resource

           ،۲  

ــ     ــ   ــ        

       .       

 ،(۰/۰۰۰ < ۰/۰۵)         p-value

            

             

.  ۰/۴۱۴      

1  ellis
2  Destination image
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 ،(۰/۰۰۰ < ۰/۰۵)         p-value

            

            

.   ۰/۴۱۴    

      : ۶  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B
Std. 

Error

1 (Constant) 2.048 .169 12.138 .000

attractiveness .482 .043 .529 9.629 .000

a Dependent Variable: resource

:۱   (
          ۵  

             

       .      

 <  ۰/۰۵) ــ           p-value

          ،(۰/۰۰۱

             

 .   ۰/۰۷۹         

       : ۵  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1 (Constant) 3.473 .102 34.066 .000

competition .079 .024 .209 3.301 .001

a Dependent Variable: experiment

1  Experience Environment

resource

Unstandardized
Coefficients

Standardized
Coefficients

t Sig.

B Std. Error Beta B Std. Error

1
(Constant)

Competitiveness

3.469 .093 37.261 .000

.044 .022 .130 2.028 .044

experiment B Std. Error Beta B Std. Error

1
(Constant)

Competitiveness

3.473 .102 34.066 .000

.079 .024 .209 3.301 .001

support B Std. Error Beta B Std. Error

1
(Constant)

Competitiveness

3.092 .116 26.686 .000

.065 .027 .153 2.389 .018

communication B Std. Error Beta B Std. Error

1
(Constant)

Competitiveness

3.601 .109 33.077 .000

.119 .026 .288 4.655 .000

support B Std. Error Beta B Std. Error

1
(Constant)

attractiveness

1.430 .214 6.690 .000

.497 .054 .509 9.139 .000

experiment B Std. Error Beta B Std. Error

1
(Constant)

attractiveness

2.048 .169 12.138 .000

.414 .043 .529 9.629 .000

resource B Std. Error Beta B Std. Error

1
(Constant)

attractiveness

2.048 .169 12.138 .000

.414 .043 .529 9.629 .000

communication B Std. Error Beta B Std. Error

1
(Constant)

attractiveness

2.375 .213 11.126 .000

.438 .054 .462 8.058 .000

       : ۹  
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.  ۰/۴۳۸ 

ــ   ــ ــ  ــ ــ   ــ ــ   ۹ ــ  ــ ـــ   

.         

     : ۸  

M
odel

Unstandardized 

Coefficients

Standardized 

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1 (Constant) 2.375 .213 11.126 .000

attractiveness .438 .054 .462 8.058 .000

a Dependent Variable: communication

 :۱  (
ــ    ــ ــ ــ  ــ  ــ       ۷ ــ  ــ ــ 

  p-value       .     

  ،(۰/۰۰۰ < ۰/۰۵)       

            

             

 .  ۰/۱۱۹  

    /   : ۷  

M
odel

 Unstandardized

Coefficients

 Standardized

Coefficients
t .Sig

B Std. Error Beta B Std. Error

1 (Constant) 3.601 109. 33.077 000.

competition 119. 026. 288. 4.655 000.

a Dependent Variable: communication

1  Communication

Model
Unstandardized

Coefficients

Standardized

Coefficients
t Sig.

attractiveness B Std. Error Beta B Std. Error

1
(Constant)

Destination image

2.307 .244 9.437 .000

.397 .062 .384 6.433 .000

attractiveness B Std. Error Beta B Std. Error

1
(Constant)

satisfaction

2.504 .197 12.697 .000

.430 .061 .414 7.023 .000

attractiveness B Std. Error Beta B Std. Error

1
(Constant)

performance

1.627 .225 7.227 .000

.567 .056 .545 10.052 .000

Competitiveness B Std. Error Beta B Std. Error

1
(Constant)

Destination image

2.070 .597 3.465 .001

.462 .151 .194 3.064 .002

Competitiveness B Std. Error Beta B Std. Error

1
(Constant)

satisfaction

2.887 .494 5.847 .000

.312 .153 .131 2.038 .043

Competitiveness B Std. Error Beta B Std. Error

1
(Constant)

performance

1.975 .605 3.265 .001

.482 .151 .202 3.182 .002
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